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How to Bn}

Buying
Power

Know how and where
to find the right timepiece

uying a watch has never been
more convenient. From online
retailers to traditional brick-and-
mortar outlets, there are more
places to buy a wateh than ever before.
The downside is that all these choices can
be a little overwhelming — and some of
them pose special risks. too. Quality and
authenticity can vary widely in today’s
marketplace. You don’t necessarily want to
buy from the person or business that offers
the lowest prices.
Thats where your friendly authorized

retailer comes in.

“When you are buying something
expensive. you want (o make sure the
retailer has a direct relationship with
the manufacturer.” said Greg Simonian.
president of Westime. an authorized
retailer with boutiques at the Westside
Pavilion and in Beverly Hills, ~If the seller
is not an authorized retiler. you could
unknowingly be buying a used wateh [on
which] the warranty has already started
or has expired. A watch (ha( seems new
could be six vears old. and it could include
walch parts that aren’t even made by the
manufacturer. Sometimes the seller doesn’t
even konow it is a used wateh.”

There's even the danger of unknow-
ingly buying counterfeit or stolen watches,
Luckily. that just cannot happen when you
work with an authorized retailer.

“The reasons for buving from an
authorized dealer include the international
warranly and fantastic customer service.”
said Korosh Soltani. owner and managing
director at David Orgell Rodeo Drive in

Beverly Hills, “Buying from an authorized

continued on pg. 40 Hublot by Westime
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CARTIER BOUTIQUE........310.275.0903
370 N. Rodeo Drive, Beverly Hills

(HONG HING

JEWELERS......... .213.680.4799

956 M. Hil St., Los Angeles

DAVID ORGELL 310.273.6660
262 N. Rodeo Drive, Beverly Hills

FELDMAR.. 10.274.8016

.310.273.4741
Bevery Hills

GEARYS..

365 N. R

HARRY WINSTON

Gearys of Beverly Hills srorefront

dealer. the enstomer has the canlidence that the watches have
not heen tampered with or manipulated. We are nat here

to sell a watch and forget abowt then. We engage with anr
clients cominnally after the sale. We alert them o new praduet
information. special events, and we even communicare on

IFacebook and Twitter”

Auntharized retailers are experts in the brands they sell, They

can 111-]|| a ]lll_\'l'l‘ find the ]wl'ft'l'l watteh for his or her taste and
budget, And when they da. the customer =o't the only ane wlo
finds the experience highly rewarding.

“Ir s our job 10 steer the customer in the right direetion and
educate them on the differences herween cach picee, helping
themn make a sound decision.” said Thomas 1. Bhanenal.
president and CEO.L Gearys of Beverly Hills. “Lenjoy lielping
customers celebrate this special moment. T have had a 1ue
passion for watches since a very
voung age. A wateh can be a very
personal purelise and it gives me
great pleasure 1o know I was o par
ol a verv special occasion.”

\ lot of buyers like w rescarch
watrhes hefore they buy. There is

a ot of information ont there, A

knowledgeable antwrized reailer

David Qrgell interior, Beverly Hills

can put all thar information o
perspective, Stores sometines lold
invitation-anly events showeasing rare pieces and offering o
chanee for customers and the sales team to meet watelooakers
and be among the firse 1o see new wateh designs, All that adds
wp 10 a level of expertise vou're not likely 1o find at a departmen

=lore ji,'\\ L‘II'\ counter.

KNOW BEFORE YOU GO
Before vou shop. think about what sort of watels vor wan. how
vou want 1o use it, where vou want to wear it and how mueh
vou want o spend. A good salesperson ean do a lot with tha
basic information. But some dig mueh deeper,

“The most important infornation for me o learm is wli
the customer appreciates in life, and then we can diveet then
1o the pight warel,” Simonian said. “For exinuple, i€ they

are aravelers wiavbe a GMT warelr i< nportan 10 ey e

BOUTIQUE 310.271.8554
371 N. Rodeo Drive, Beverly |

vunning around all dayv or involved in PANERAI 310.228.1515

sports, mavhe a chironograph i the
Liest choiee.”

Soltani starts by asking questions
1o get 1o the beart of whao a customer
watits. “What is the sivle they are
looking for. for example dressy or
sporty? Is it their st waeeh. oris it .310.273.8880
adding to a collection of a handful or a erly Hills
l'ﬂll.(".l‘lltln.(.ll 207 - 310,553 8463

Ihe diligence payvs ofi. For a
vetailer who goes the extra mile
W understand a customer’s wanis

arrdd reed=. u sale is more than a

. T TRADITIONAL
A= CLIon. : fraecornpls ll. 1 JEWELERS
“Lotally enjoy the provess of i e

203 Neveport Center Drive
Newport Beach

[inding the one watch that ix perfeer.”
Soltani said. “knowing thar wherever
in the warld the client is. and whatever WESTIME
they are doing with the warch, that | 3'0805‘1“1%"
am aetually a part of them becanse 1 :

lielped them with the purehiase.”

HAVE FUN

Browsing and learuing abom exauisite timepieces. experts <ay.
shauld be enjovable. Fxploving the world of watches means
delving into a historic eraft while at the same time learning abow
exciting innovations and technologies.

“THove evervthing about watehes.” Blumenthal said. ~From
the inner working of an autoratie movement or a classic manual
wind-up to the exterior and the {inishing. a :;t|e||il_\ wittch will
be treasured and appreciated by its wearer and passed down
through generations.”

Thars why the peaple who sell watches really love watehies,
and that shines throngh when yon walk threngh the door. Wirh
that Kind of passion and expertise waiting to serve vou at an
authorized retailer. it doesu’t make sen=c 1o go anywhere else.

“A wateh represents a big decision in someone’s life,”
Simmian said. “Afrer allo o wareh is the anlv item — nnlike
clathes or aceessories — that is socially aceeptablic (o wear

dav alter dav, Tor many vears. B
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