SPRING SALES
' SEASON OF REVELATION

100 HIGHEST-GROSSING BRIC ARTISTS

DAVID ZWIRNER BUILDS
WILL HE SURPASS LARRY GAGOSIAN?




ODOOE sMALL WONDERS

Clockwise from
top: The HM4
Thunderboll,

by MBEF,
5188,000; the
Planetarium
watch by
Christiaan van der
Klaauw containsa
tiny rotating solar
system, €36,500
(551,500}
Richard Mille"s
new 038
Tourbillon Bubba
Watson, named
for the American
golter, 5525,000
inalimited edition
of 38. Opposite
The Urwerk UR-
110 In titanium.
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by traditional warchmaking standards: Maximilian Bu 1 veterar la
If irms like Parek Philippe reach tor a LeCoultre and Harry Winston )
Platonic ideal, a growing number of niche conceived a namesake line of “hor
brands are seeing how far they can run machines,” miniature Kinetic sculpt
from it. “There’s been this trend roward are positively barogue in their futurisr
independent warchmaking™ during the Each year, with an invitational group
past 10 years, says Greg simonian, reative conspirators (the &F st
president of Westime, the leading er he | 1ces a singl
timepiece boutique in Los Angeles, ne. The editions ranae in price fr
“People are looking tor something new.” 574,000 for the HM2 in red gold and
Master watchmakers have lefr the large titamium to 5 for the HM1T t
firms and founded lines to test their tourbillor e from to a
wildest horological fantasies. The 10, “The one that we can't keep
resulting pieces are prized for theis the HM n Tl
creators” idiosyacratic vision and for their sapphire on the watch that takes 1
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rarity. Their production is small—
”L'L'l."-‘-.l!'ll} S0, 5AVE Simonian. because
“oftentimes the owner of the company is
the guy behind the bench, too.”

When it comes to auctions of modern
timepieces, says ( ‘harles Tearle, of
,"n,|1|;1quurl,|||1, “there are certain limited
editions that ey cryone wants,” The newer
brands by and large perform unpredictably
on the block, a fact Tearle attnibutes to
their highly indiv idualized appeal. *Muost
of the people who buy these warches don’t
tend to sell them,” he explains, but when a
hotly pursued model does come on the
market, collectors are “often willing o pay
really aggressive amounts.”

Connoisseurs of Illl,_'hl.' warchmakers
generally play for keeps. “There s
definitely a fanaticism,” says Simonian.
“Most of the time, these brands only make

four or hve r'I1ill1l'|‘\. S000'S CaAsSY o own all

RicHarD MILLE

of Mille's designs include

of them.™ Following are four brands sure Hallmark
| technology taken from Formul:

to prompt the envious question: Who are an

VOU WEATINE? —SARAH P HANSON ri g
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